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When we started
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Platform LACA 
1stNov 2022 

LACA 
24th April 2024 

+ / - 

X
Twitter

7753 7962 +209

Instagram 905 1084 +179

LinkedIn 678 2430 +1752

Facebook 0 1774 +1774
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Overview Channels
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Current total

followers

% Increase Followers

Nov 22 – April 24

Page 

Impressions
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Posts

Average 

Engagement 



Public Sector Channels  
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Organisation
Platform

LACA HCA NACC TUCO
Ahead by 

+/-

X
Twitter

7962 3456 3221 4511 +3451

Instagram 1084 N/A 264 1264 -180

LinkedIn 2430 N/A 500 3233 - 803

Facebook 1774 N/A 615 733 +1041

Totals 13,250 3456 4600 9741 +3509



Public Sector Channels - Deep Dive   
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Public Sector Channels - Deep Dive   
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House of Commons #TheGreatSchoolLunch
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• Thursday 18th April 2024 

• Two attended on day to take live photographs, quotes and vox 

pops 

• Encouraged MP’s and attendees to post on their social channels 

• Curated content for LACA’s ambassador Chef Mark Sergeant to 

post 

• Posted a range of content across channels, campaign is still live 

with more content to follow 

• We gained 33 followers on the day

• Engagement in the period averaged at 7.0% with 19,568 

impressions of posts 



House of Commons #TheGreatSchoolLunch
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House of Commons #TheGreatSchoolLunch
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More than 20 MPs attended and shared the success, and key messages on social media. 

Extending the social media reach to their followers by over 300,000+



House of Commons #TheGreatSchoolLunch
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Sharon Hodgson MP 34.8K Followers 
"Brilliant food being served today at the 

LACA Great School Lunch. Parliamentarians 

are getting the chance to speak to school 

caterers about their experiences and how they 

ensure that children get fed hot, healthy and 

nutritious meals during a cost of living crisis."

Lilian Greenwood MP 31.8K Followers 
“A hot, nutritious and delicious school lunch is 

a lifeline for many families, sets kids up for 

learning and made this MP very happy too. 

Great to meet these young advocates for free 

school meals at LACA's Great School Lunch 

and thanks to the chefs."

Diana Johnson MP 33.2K Followers 
“It was a pleasure to co-sponsor LACA’s 

Great School Lunch in Parliament. Great to 

try a school lunch and speak to caterers 

about their work.”

Marsha de Cordova MP 42K Followers 
“It was great to attend the Great School Lunch 

event. Healthy and nutritional meals are essential 

to good education, which is why initiatives like 

our Mayor’s free school meals program has been 

transformative for Londoners. Thanks LACA for 

putting on an excellent event.”



3
PA I D  CA M PA I GNS

Overview Paid Campaigns

£ 3 0 0
BU DGET  

1 0 3 , 5 1 2
PA I D  REACH

£ 2 . 8 9
 COST  PER  1 ,000 

I M PRESS I ONS 

7 1 6
L I NK CL I CKS
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SCOTY 

Paid Campaigns Total Spend Paid Reach Average CPM Link Clicks

Objective: Drive traffic to sign up website page 

£ 0 . 4 1
L I NK CL I CKS

Average CPLC
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Overview Paid Campaigns

£ 3 0 0
BU DGET  

1 2 8 , 7 8 4
PA I D  REACH

£ 2 . 3 2
 COST  PER  1 ,000 

I M PRESS I ONS 

8 7 8
L I NK CL I CKS
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Grab ‘N’ Go

 Paid Campaigns Total Spend Paid Reach Average CPM Link Clicks

Objective: Drive traffic to sign up website page 

£ 0 . 3 4
L I NK CL I CKS

Average CPLC



• LACA Main Event 
• LACA Awards - entries extended  
• LACA Finishing Touches
• Grab ‘N’ Go 
• SCOTY
• D-Day Lunch
• Regional events  
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