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Snapshot of campaigns in 2025 so far... 
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• SCOTY 
• Grab ‘N’ Go Challenge 
• Great School Lunch Welsh Parliament 
• LACA Regional Events & News 
• UIFSM 
• LACA Webinar
• Search for breakfast club advisors 
• Great School Meal Debate 
• Main Event Registration 
• Main Event School Food Show
• Main Event Finishing Touches
• LACA Awards launch and entry drive
• Jamie Oliver Awards 
• DFE & LACA School Visits 



Overview Paid Campaigns 2025 
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Ads were run on Facebook to help generate awareness and click thru’s to the LACA Grab ‘N’ Go Challenge and SCOTY  registration 
page. Both campaigns performed well with over 1000 link clicks generated each on a budget of £250.00 with an average click cost of 
£0.22 for Grab ‘N’ Go, and £0.25 for SCOTY.  

For Grab ‘N’ Go,  campaign optimisation and historic data meant in 2025 more than 200 extra link clicks have been achieved with 
£50 less spend than 2024  (1094 achieved  in 2025 vs 878 in 2024 ) 

Registration for LACA Grab ‘N’ Go is highest ever!
•1st year, 2023  3 (no social media support) 
•2nd year, 2024  12 
•3rd year, 2025 23 

Ad’s will run in March for Main Event registration, the school food show, LACA Awards and Finishing Touches. 

 ad’s running and scheduled for LACA Main Event and Finishing Touches.  
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SCOTY 

Paid Campaigns

SCOTY 

Link Clicks 

Grab ‘N’ Go

Paid Campaigns

Grab ‘N’ Go 

Link Clicks

Objective: Drive traffic to sign up website page



• Great School Lunch House of Commons 
• LACA Awards  
• LACA Main Events 
• LACA Finishing Touches
• LACA Grab ‘N’ Go Challenge  
• SCOTY
• LACA Regional Events & News 
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IPHONE



How to create a shortcut to a website

1. Open the web browser and navigate 
to the website you want to add to 
your home screen.

2. Tap the ellipsis (3 dots) in the top-
right corner.

3. From the menu tap add to home 
screen

4. Customise the name if you wish
5. Tap add to home screen

ANDROID
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